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1. PACKINGINDUSTRYININDIAENTREPRENEURIALOPPORTUNITIES, 

GROWTH PROSPECTS AND THE ROAD AHEAD 

Mr.Sreejith S.Nair&Dr.Y.LokeswaraChoudary 

Ph.D(PT-External) Research Scholar, 

PG&ResearchDepartmentofCommerce, 

GovernmentArtsCollege, 

Nandanam, Chennai-35 

Abstract 

The packaging industry in India is driven by the country’s flourishing economy, rapid 

urbanization, heightened consumer awareness, and evolving consumer preferences. This 

industry plays a pivotal role in safeguarding products, enhancing their market appeal, and 

ensuring convenience for consumers across various sectors such as FMCG, pharmaceuticals, 

agrochemicals, personal care, electronics, and alcoholic beverages. These sectors require 

packaging of diverse types and sizes for their products and the growth, demand and supply of 

theseindustriesdirectlyimpactthegrowthofthepackagingindustry.Withincreasingfocuson 

environmental sustainability, regulatory compliance, and technological advancements, the 

industry is witnessing a shift from traditional packaging materials to innovative solutions like 

smartpackagingandeco-friendlyalternatives.Withthesefactorsatplay,theIndianpackaging 

industry is poised for continued growth and transformation in the years ahead. 

2. ENTREPRENEURIALINTENTIONANDITSANTECEDENTSAMONG 

STUDENTS 

-ASTUDYWITHREFERENCECOIMBATOREDISTRICT 

Dr.B.KANAMMAI, 

Assistant professor,Department of Commerce 

NallamuthuGounderMahalingamCollege,Pollachi. 

E-MailId:dr.b.kanammai2020@gmail.com 

Abstract: 

Aneconomy’sentrepreneurial capacityrequiresindividualswiththeabilityandmotivationto start 

businesses, and requires positive societal perceptions about entrepreneurship. 

Entrepreneurialattitudesconveythegeneralfeelingsofapopulationtowardentrepreneursand 

entrepreneurship. A society can benefit from people who are able to recognize valuable 

business opportunities, and who perceive they have the required skills to exploit them. 

Moreover, if the economy in general has positive attitudes toward entrepreneurship, this will 

generate cultural support, financial resources, networking benefits and various other forms of 

assistance to current and potential entrepreneurs. Different demographic groups may make 

distinct judgments about opportunities and capabilities; these may be embedded in historical, 

socio-economicorculturalfactors.Atthesametime,policymakersmayseektostimulatethese 

attitudes. 

Theobjectiveofthepaperistomeasureandidentifydeterminantsofentrepreneurialintention 

amongthe final year professional coursestudents pursuingTechnology orientedEngineering, 

Management, and Computer Application in various Universities and colleges in Coimbatore 

District.Theempiricalbaseisformedbysurveyamongthesestudentsbytakingasamplesize of 650 

students from the various technical universities and colleges in Coimbatore. The Personal 

factors include self-efficacy, family background, influence of role models and 

institutionenvironmentofresearchbaseprojectsanditsconversion,entrepreneurialeducation, 

faculty influence etc. 

 

Keywords:Entrepreneurialintention,personalfactors,demographicfactors,situational, education 

institution environment.
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