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     PART - III 
 

     INTERNATIONAL SALES PROMOTION & BRANDING 

                                      SECTION – A           (10 X 1 = 10 MARKS)                                                         

ANSWER THE FOLLOWING QUESTIONS.    (K1) 
 

1.   Sales promotion mainly aims at________ 

      A. Long-term brand image              B. Immediate sales increase 

      C. Market research                          D. Price fixation       

2.   Trade discounts are mainly used in_________ 

      A. Advertising       B. Public relation   C. Trade promotion    D. Direct marketing 

3.   Informative advertising is mostly used during____ 

      A. Introduction stage   B. Growth stage     C. Decline stage    D. Maturity stage 

4.   DAGMAR approach was proposed by_______ 

     A. Philip Kotler        B. Colley          C. Drucker       D. McCarthy     

5.  Social media advertising belongs to_________ 

     A. Print media          B. Broadcast media      C. Digital media      D. Outdoor media   

ANSWER THE FOLLOWING IN ONE (OR) TWO SENTENCES   (K2)  

6.  Define Sales promotion.           

7.  Describe Brand loyalty          

8. Explain Market mix            

9.  Construct the core objective of media planning       

10. Explain advertising agency.  
  

SECTION – B     (5 X 5 = 25 MARKS) 

ANSWER EITHER (a) OR (b) IN EACH OF THE FOLLOWING QUESTIONS.       
              (K3) 
11.  a) Explain the principles of sales promotion        

      (OR) 

 b) Examine the steps involved in measuring the effectiveness of sales promotion campaigns.

        

12. a) Apply the idea of brand equity by explaining its key components with a suitable brand  

                example.           

      (OR)  

 b) Compare online and offline brand building practices with practical illustrations.  
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13. a) Describe different types of advertisements        

      (OR)  

 b) Explain the role of advertising in the marketing mix with practical illustrations.  
     

14. a) Explain different methods of preparing an advertising budget.    

        (OR)  

 b) Discover the role of marketing communication in marketing activities.    

15. a) Illustrate how creativity improves the impact of advertisements.    
     

      (OR) 

 b) Describe the functions of advertising agencies in India. 

   

SECTION – C       (5 X 8 = 40 MARKS) 

ANSWER EITHER (a) OR (b) IN EACH OF THE FOLLOWING QUESTIONS. 
          (K4 (Or) K5)  
 

16.  a) Analyze the different types of sales promotion and explain the relevance of consumer and                                                      

     trade promotion.        

          (OR) 

 b) Evaluate the effectiveness of sales promotion strategies and practices adopted by FMCG

      companies      

17. a) Assess the role of brand equity in achieving competitive advantage.   

      (OR)  
 b) Analyze the process of brand building on the Web and its impact on consumer 

                engagement.                                        

18.  a) Evaluate ethical issues involved in advertising practices.     

      (OR) 

 b) Analyze the effectiveness of different types of advertisements in influencing consumer        

     behavior. 

19. a) Evaluate the DAGMAR approach in setting advertising objectives for a new product. 

         

      (OR)  

 b) Apply the steps involved in designing an effective advertising message.   

              

20. a) Explain different types of media used for advertising.     

      

      (OR)  

 b) Critically evaluate the challenges faced by advertising agencies in India.  
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