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     PART - III 
 

  AI IN MARKETING 

                                      SECTION – A           (10 X 1 = 10 MARKS)                                                         

ANSWER THE FOLLOWING QUESTIONS. 

MULTIPLE CHOICE QUESTIONS.                          (K1) 
 

1.   Marketing is primarily concerned with_____________. 

      a) Production     b) Customer satisfaction     c) Accounting   d) Finance 

 

2.   NLP stands for_____________. 

      a) Natural Learning Process                                 b) Network Language Processing 

      c) Natural Language Processing                          d) Neural Learning Program 

          

3.   AI-generated images are created using_________________ 

      a) Sensors              b) Generative models       c) Databases       d) Routers 

 

4.   Social media scheduling is an example of_______________. 

     a) Manual work      b) Automation                 c) Data loss         d) Security 

 

5.   Data privacy ensures___________. 

      a) Data sharing      b) Data protection           c) Data selling    d) Data duplication 

   

ANSWER THE FOLLOWING IN ONE (OR) TWO SENTENCES.   (K2)  

6.   Define marketing.         

7.   Construct a note on chatbot.        

8.   Relate any two benefits of data visualization.      

9.   Interpret is AI-driven personalization?         

10.  Define ethical AI. 

SECTION – B        (5 X 5 = 25 MARKS) 

ANSWER EITHER (a) OR (b) IN EACH OF THE FOLLOWING QUESTIONS.       (K3) 

11. a) Describe supervised and unsupervised learning.      

      (OR) 

      b) Examine AI-powered marketing campaigns. 

12. a) Describe conversational AI in marketing.  

      (OR)  

      b) Interpret prompt engineering basics.    

13. a) Discuss AI-generated images in marketing.   

      (OR)  

      b) Sketch AI content creation techniques.  
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14. a) Assess types of recommendation systems.       

      (OR)  

      b) Describe advantages of AI-driven marketing. 

 

15. a) Examine trust and accountability in AI. 
         

      (OR) 

      b) Describe regulations related to AI and data privacy. 

 

     SECTION – C        (5 X 8 = 40 MARKS) 

     ANSWER EITHER (a) OR (b) IN EACH OF THE FOLLOWING QUESTIONS. (K4 (Or) K5) 

            
16. a) Analyze the role of Artificial Intelligence in modern marketing    

                           (OR) 

     b) Criticise an AI-driven marketing strategy for a product of your choice. 

   

17.a) Examine how sentiment analysis influences marketing decisions. 

      (OR)  

     b) Inference the impact of AI-generated content on marketing. 

 

18. a) Critically analyze limitations of generative AI. 

      (OR) 

     b) Evaluate the effectiveness of AI-generated visuals. 

 

19. a) Examine the impact of AI on digital marketing strategies.     

                  (OR)  

      b) Compare traditional marketing with AI-driven marketing.  

    

20. a) Critically analyze legal and regulatory aspects of AI. 

      (OR)  

     b) Summarise best practices for ethical AI adoption in marketing. 
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