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     PART - III 
 

  MARKETING MANAGEMENT 

                                      SECTION – A           (10 X 1 = 10 MARKS)                                                         

ANSWER THE FOLLOWING QUESTIONS. 

MULTIPLE CHOICE QUESTIONS.                        K1 

1. Which of the following is a benefit of market segmentation? 

      a) Wastage of resources                                     b) Higher marketing cost 

      c) Better customer satisfaction                           d) Elimination of competition 

2. Product mix refers to______________. 

      a) Different brands within a product line only    b) Total set of products offered by a company 

     c) Only the packaging styles of a company         d) Combination of marketing channels used  

3. The cost-plus method of pricing is also called______________. 

       a) Target return pricing                                       b) Mark-up pricing 

      c) Penetration pricing                                          d) Skimming pricing     

4.  A key objective of sales promotion is:____________. 

      a) To increase immediate sales                           b) To replace advertising 

      c) To reduce product quality                               d) To stop distribution     

5.   Green marketing focuses on:______________. 

       a) Promoting eco-friendly products                     b) Selling products at low prices 

       c) Targeting rural markets only                           d) Online shopping discounts    

ANSWER THE FOLLOWING IN ONE (OR) TWO SENTENCES.                                   K2  

6.  What do you mean by marketing?     

7.  State two advantages of packaging.      

8.   What do you mean by distribution channel? 

9.   What are the main objectives of advertising?        

10. Define consumerism              

SECTION – B        (5 X 5 = 25 MARKS) 

ANSWER EITHER (a) OR (b) IN EACH OF THE FOLLOWING QUESTIONS.  K3 

 
11.  a)   State the objectives of marketing.     

      (OR) 

 b)   Mention the benefits of market segmentation to businesses. 
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12. a)   Explain the concept of Product Policy and its importance in marketing decisions.  

      (OR)  

 b)   Define Branding. Explain its features, types, and functions.    

      

13. a)   Explain the importance and objectives of pricing in marketing strategy.  

      (OR)  

 b)   Write a detailed note on the kinds of pricing strategies     
    

14. a)   Explain the meaning and techniques of promotion in marketing.   

      (OR)  

 b)   Write a detailed note on publicity and compare it with advertising. 

 

15. a)   List out the consumer rights under the Consumer Protection Act, 1986.   
       

      (OR) 

 b)  Write a detailed note on online and mobile marketing, highlighting their advantages and    

                  limitations.           

 

SECTION – C        (5 X 8 = 40 MARKS) 

ANSWER EITHER (a) OR (b) IN EACH OF THE FOLLOWING QUESTIONS. 

 
16.  a)  Discuss the objectives and importance of marketing in modern business organizations.  

      (OR) 

 b)  Trace the evolution of marketing concepts      

   

17. a)  Discuss the steps in Product Planning and Development.     

      (OR)  

 b)  Describe Product Life Cycle (PLC) with a diagram.     

     

18.  a)  Discuss the various factors affecting pricing decisions.      

      (OR) 

 b)  Explain the types of distribution channels.      

   

19. a)  Describe various sales promotion techniques used by marketers.    

      (OR)  

 b)  Elaborate the role of media in advertising.      

           

20. a)  Discuss the different types of exploitation faced by consumers.    

      (OR)  

 b)  Describe the latest trends in marketing.  
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